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KIRRA BUSINESS GROUP ANNOUNCED
Monday, 11 February 2008

The sleepy seaside village suburb of Kirra has a new voice following the formation of the Kirra Business Group (KBG).
 
Led by a number of leaders from a broad spectrum of successful local businesses, the KBG was created out of a need to attract more visitors to the area, which in recent years has declined following the loss of the famous Kirra Point surf break.
 
One of the main aims of the group will be to form relationships with local, state, and federal statutory authorities in addition to local business operators, and work closely with the recently created Kirra Point Committee (KPC) to re-establish the world renowned surfing amenity.
 
Spokesperson for the KBG John Rankin says the intention of the group is to enhance the reputation of Kirra.
 
“One of our primary objectives is to enhance the reputation of Kirra as a destination by improving the recreational amenity of the suburb,” he said.
 
“As a group we will be working closely with the KPC to bring about the rejuvenation of the Kirra surfing amenity which has declined in recent years and has impacted on a broad range of local businesses in the area.
 
“Kirra is a great place to visit with wonderful restaurants, cafes and retail outlets, but one of the major negative influences impacting on the area is the width of the beach.
 
“In contrast, during the nineties Kirra beach suffered from erosion, so we need to find the right balance between coastal erosion and recreational and surfing amenity.
 
“This is something we need to work with the KPC and other interested parties to address in the interests of the business community.”
 
Neil Lazarow, of Griffith University’s Centre for Coastal Management says the importance of the Kirra surfing amenity to the local economy cannot be underestimated.
 
According to research by the Griffith Centre for Coastal Management, the loss of Kirra as a southern Gold Coast recreational asset and one of the world’s premier surfing breaks has significantly affected both the economy and local community.
 
Expenditure by local and visiting surfers on the Gold Coast is estimated to be between $300 – 500 million a year.
 
“In reality Kirra is missing out on its slice of the pie, which has directly affected not only the surfers and the surfing industry but local business operators,” said Mr Lazarow.
 
“The magnitude of the surfing industry in Australia is huge – it’s a billion dollar industry and the second biggest aquatic activity in the country. On the Gold Coast there are approximately 70,000 surfers of which Kirra is missing its fair share.
 
“By working closely with government authorities we aim to bring back the world renowned Kirra surf break, which in turn will mean visitors will start to return to the area making it a positive result for local business and the community at large.”
 
As part of its long term strategy the KBG will assist in fundraising efforts for a range of community events as a way to attract visitors back to Kirra. 
 
KBG member and On a Mission surf accessory distributor Ross McInnes has also established the  ‘On a Mission Foundation’. 
 
The foundation will be launched during this years Quiksilver Pro and will aim to raise money and awareness for local and national surfing organizations involved with protecting the surfing environment.
 
The foundation will be ‘On A Mission to Bring Back Kirra’ and will receive a percentage of annual turnover from On A Mission product sales throughout Australia and dedicate it to bringing back the world class surf break.
 
The KBG will meet monthly to discuss ways to attract visitors to Kirra and create awareness in the broader community about issues faced by local businesses. The group intends to liaise with all levels of government to achieve the necessary outcomes.
 
Members of the Kirra Business Group come from a wide range of local business operators and include property identity John Rankin, publisher Jeremy De Bray, real estate principals David Elliston (Realway) and Jay Carter (Coldwell Banker), surf shop owner Graham Nicholls, surf accessory wholesaler Ross McInnes, restaurateur Nick Vasilaras, and public relations consultant Steve Hunt.
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